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Apeejay, Keventer
to stir new brew

OUR SPECIAL
CORRESPONDENT

Caleutta, Aug. 4: Keventer
Agro and Apeejay Ted are 6x-
ploring  the possibility of
building new tea brands in the
semi-premivm and economy
segments.

Apeejay will handle planta-
tion and packaging. Keventer,
owned by fhe Jalan famiby, will
do marketing, sales and distri
bution,

Comtrolled by the Paul fam-
Iy, Apeejay iz one of the
largest producers of tea in the
country and owner ol the UK's
premium Typhoo brand.

The two companies today
inked an agreement to ell Ty
phoo tea bags and froit info
sions in the east.

“We hoave already enterad
the markets in north and west
India on our own bt decided

Karan Paul (right) and
Mavank Jalan in Calcuita
on Wedniesday, Pycture by
Kashor By Chowdhury

to partner Keventer in the east.
Cur target 18 to he among the
top three plavers in tea bags,”
said Karan Paul, chalrman of
Apeelay  Surrendra  Group.
The two companies will con-

tinue to look for other usiness
opportumnities, Faul added.

Mayvank Jalan, managing
director of Keventer, said the
respanse to Typhoo, that start-
ed rolling out from today, was
encouraging.

Keventer, which makes
dairy products such as milk,
e cream and frult juices, sup-
plies to-about 100,000 outlets in
the east.

The Bs 6,000-crore Apeeiay
Group earns Rs 950 crore from
tea, of which Typhoo con-
tributes He 600 crore, It pro-
duees 26 million kg in Assam,
Keventer Apro is a Rs 1,400
CIOTE SroljL

Packet tea Is a Fs 7,000- |
erore business in India and is
growing at 24 per cent annual-
Iy The market for tea bags is
much smaller at Bs 400 crore
spgment, but is growing at 25
e cent. i




